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Making towel history

An environmentalist and her drive for change
N the soft and comfortable kind!

Shoo& T 1T AACAT xEAT T xTAO $AT U &EIEITB8O x/
about bamboo usage in 2006. The ecologisained entrepreneur who lived

10 years of her life in China was surprised to find out that textile fibers could

now be made out of bamboo without the major pesticide use. The exact

same article also spoke about the harsh eco footprint left on the planet from

cotton production, which involves the application of many chemicals (half a

pound for every tshirt!).

Bamboo also possessed other attractive qualities; it was biodegradable,
breathable, as soft as cashmere and four times more absorbent than cotton.
Not only that, it was a perfectly sustainable resource. The plant requires no
AAOOEI EUAOh EOOECAOQOEIT 10 PAOOEAEAAOR A
up to one meter per day!

&QEI EIT60 AT OGEOITTIi AT OAI EOO T ETA EAA Al
ter for our lives, our planet and our future, why not bring it into every day

usage? And thus, the Shdeoo bamboo towel line was born.

AEA PEITTAOEAT ¥xBOAAO3BET OAT &1 O 1I6EA O1 £C
was registered in 2007 when the company went on the road across Canada,

exhibiting its towels at several tradeshows. Retailers caught on quickly and

the product has been growing in popularity every week since its inception.

In 2008, Shoe& T I A@DAT AAAh Al 1 1 xffeé pgopehtids AT T 60 A
reach the most delicate and cared for. A baby line was launched, with reus-

able diapers, bonnets, robes and bed linens all made of 100 per cent natural

bamboo fibers.

The path ahead forSho& 1T I EO A AOECEO 11 As8 7EOQE O
pearances at major baby shows and sustainable living conventions, as well as

a popular Web site and media coverage in several publications, the bamboo

movement has officially begun.




Incorporating a personali

Dany Filion, President & CEO, Ecologist and bamboo I

Growing up in Montreal, Quebec, Dany Filion remembers the outdoors being
a dominant part of her childhood. From a young age, her family would go on
camping trips and she found herself at ease in the middle of a forest or in a
marsh. She was also fascinated by wildlife documentaries and had the most
fun in biology classes. It was in her teenage years she knew she wanted to
become an ecologist, and that she did.

Filion obtained her B.A. in Sciences with a major in ecology at the Universite
du Quebec a Montreal. Although her aspirations were now fulfilled, she
soon discovered she had another love in lifglanguages, in particular the
Chinese language. That newfound desire brought her first to McGill to learn
up on Asian studies, and then to Taipai Normal University where she further
advanced her knowledge in Chinese language and culture.

It was in China that she also discovered she was an entrepreneur, unlike any
other friend at home or Filion in her family. She stumbled upon the profes-
OETT OAU AAAEAAT 06 AO OEA OOOEOGAA Ol
taking on Frenchspeaking business people as her clientele. From that point

on, the thought of needing to work for someone else never crossed her mind

again.

CQETEIT T80 AoPAOEAT AA T £ OOAOAT EIT #EETA
were spent forming a solid life there. Today she is fluent in both French and
Mandarin, with English following.

With extensive business experience in China, Filion moved back to Canada to
begin an entrepreneurial life in Vancouver. She started by selling antique Chi-
nese furniture, a Granville Street studio that later became the Jacana art gal-
lery and now doubles as the Sheboo headquarters.

Qu
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gether z ecology, Chinese culture and business venture. For this entrepre-
neur, environmentalist and lover of human languages and culture, the idea

I £/ AOET CET ¢ OEA AAIATT 1EAAOOUIA ETOI O

on.



Marketing a lifestyle

The philosophy ofssstainability, fair trade and healthy li

ShootFoo is built upon the principles of eceustainability, fair trade and
healthy living. Below are ways that Shaeoo meets these goals.

Fair trade

o/ xTAO &EITEIT T80 AAEI EOU O1T OPAAE £ OAT ¢
close relationships with overseas business partners. SHe@o manufac-
turing partners are hand selected based on safety of workers, environ-
mental and ethical factors and commitment to quality control.

Ecosustainability

« Manufacturing of ShoeFoo towels takes place in China, close to naturally
occurring bamboo forests. This makes a shorter and more efficient supply
chain, reducing heavy transportation needs. China is currently the only
country in the world transforming bamboo plants into bamboo fibers.

« Once ready, materials are shipped directly to their destination via skip
causing as little pollution as possible. When orders are placed, ground
delivery is the choice method, avoiding air fuel consumption.

« ShooFoo towels are produced in large quantities, which saves energy.

« ShooFoo towels weigh 600 grams per square meter, ensuring longevity
and reducing waste.

« Boxes for shipping are reused and recycled.

« Packaging of products is minimal, usually using no more than a cloth rib-
bon displaying the Shod-00 logo.

« Office.and warehouse space is shared.

USDA




